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Your Trusted Market Research Partner

Market 
Research



Decision Point?
Why Choose 

No matter the research project at hand, 
Decision Point is here to deliver. 

Our team of highly qualified specialists 
has extensive experience conducting 
regional, national, and international 
studies for both public and private 
sector clients.

Get data fast: The strength of our large panels, 
process, and experienced team allows us to 
launch research programs quickly, getting you 
results faster.

Access North American and international markets:
We offer full capabilities in Canada, the USA and 
are experienced in conducting research in Europe 
and beyond using native-speaking moderators.

Conduct research in any language: We are the 
only research company in Canada, and one of 
few worldwide, that can conduct market 
research in most languages of the world.

REGIONAL NATIONAL INTERNATIONAL



Effortless, Inclusive 
Recruitment 
At Decision Point, we prioritize making 
recruitment as easy as possible. We offer a 
variety of tools and resources to help your 
market research recruitment be successful.

ü   Recruitment in Various Languages

ü   Multilingual Focus Groups and Moderation

ü   Translation and Transcription of Sessions

ü   Analytics and Reporting

ü   End-to-end support: from recruitment to strategic recommendations

Why Choose Decision Point



Agile, Scalable, 
Insight Driven
At Decision Point,  we don’t just collect data, we move at the 
speed of insight.  Whether it’s local or global our team delivers 
research that’s responsive, relevant and rigorously executed.

ü Fast project and launch 
through in-house CATI, online, onsite and hybrid solutions

ü Full North American and global reach 
with multilingual field teams and native moderators

ü Trusted by public and private sector clients 
across retail, auto, finance, health care 
and governmental, and more…

Why Choose Decision Point



ü Predictive Analytics
 
ü Smart sampling optimization

ü Bot/fraud detection

ü Conversational surveys

ü Thematic coding at scale

ü Sentiment Analysis on Qualitative Research

Why Choose Decision Point

At Decision Point, we use AI to turn data into 
foresight. From predictive analytics and smart 
sampling to bot detection, our research anticipates 
trends and drives smarter decisions. 
Fast, precise, and actionable.

Faster, Smarter, 
Scaled Decisions



Insight that 
Drives Action
Research isn’t the end.  We transform complex data into 
clear direction, enabling clients to make confident, high-
impact decisions.

ü Custom analysis and narrative reporting 
that uncovers what matters most

ü Sector-specific insight
rooted in deep experience across B2B, B2C, 
multicultural, indigenous and public audiences

ü Strategic consulting
that empowers teams to pivot, 
innovate and lead with clarity

Why Choose Decision Point



Reflecting Voices 
Shaping the Marketplace

North America’s Inclusive Multicultural Panel

Our proprietary multicultural panel gives you direct 
access to the diverse voices shaping North 
America’s evolving marketplace.

• 200,000+ panelists across South Asian, Chinese, 
Black, Filipino, Arab, Latin American, and other 
visible minority communities

• Target by language, generation, region, culture, 
or immigration status

• Hard-to-reach newcomers and 1st/2nd 
generation accessible nationwide



500,000+ 
One of Canada’s largest 

databases 

550,000+ 
Robust database of both 

B-B & B-C panelists

Ethnic 
North American’s most 

inclusive multicultural 

panel

Indigenous 
Trusted experience 

engaging Indigenous 

communities, urban, rural, 

& remote, with cultural 

fluency and respect.

International 
Our global panel isn’t just large, 

it’s layered, localized, and built for 

hard-to-reach markets.

Why Choose Decision Point

Leading North American 
Panelists with Global Reach



Global Reach



Industry
Experience



Industry Experience
o Healthcare and Pharmaceuticals
        Patient, HCP and caregiver research

o Financial Services & Insurance
Banking, FinTech, SME finance, Global remittance

o Retail & Consumer Goods (CPG)
Shopper insights, product testing, brand tracking

o Technology & Telecommunications
  UX/UI testing, digital product feedback,
        mobile-first research

o Government and Public Sector
        Policy feedback, DEI strategy, service delivery

o Indigenous Communities & Engagement
        Research with First Nations, Métis, Inuit

o Multicultural & Newcomer Populations
Language-specific research, cultural insights, 

       settlement services

o Automotive
Car clinics, buyer journey, international feature testing

o Real Estate & Housing
Homebuyer and rental trends, affordability studies

o Transportation & Logistics
Courier NPS, infrastructure perceptions, B2B operations

o B2B & Professional Services
Executive decision-making, SME research, capital investment

o Agriculture & Agri-business
Access to rural respondents, producers, and veterinarians

o Education & Training
Research with learners, institutions, and workforce development

o Media, Advertising & Sponsorship
       Campaign testing, message validation, 
       multicultural audience engagement, 
       and sponsorship effectiveness



o German Client: Luxury Automobiles 
      USA/Canada - Wave 1/9
   Online surveys with recent car owners
        (9 waves with 200-400 completes in each wave)

o   German: Premium Auto Customers 
       FGs - Los Angeles 
         In-person study in LA with premium/
         higher-end car model owners, (N=32)

o   Canadian Client: Nissan Canada
      Online FGs
        Focus group with Nissan and competitor car purchasers (N=14)

o   Canadian Client: 
      GM: Buick, Chevrolet Pre / Post Campaign 
         National pre/post brand lift study (N=1500)

o   Canadian Client: Lincoln Canada
      Online FGs
        Multicultural Brand Awareness and Pre/Post online study N=1000

o  Canadian Client: Pick Up Truck
 Ontario in-person Focus Groups (N=200)

Automotive Experience
o German Client: Customer Loyalty 
      and Digital Ecosystems Experts 
        In-depth interviews with MB car owners (N=8)

o   German Client: E-class Car Study
      Online Survey & In-person IDIs - Canada
         (N=10)

o   US Client: P6M New Car Purchasers 
      Online IDIs - Canada
         (N=12)

o  Canadian Client: Ford Canada GTA
       Multiyear brand health tracker (N=1200 per wave)

o  Canadian Client: Ford Escape
       Multicultural Brand Lift Study (N=1000)

o  US Client: Auto Study, Canadian and US Study
       Online focus group (N=200)



Restaurant and Retail Experience
o International Restaurant Chain

In-person intercepts with 5,000 customers across Canada using CAPI 
technology for large-scale, high-quality insights.

o Intercept Research for the Beverage Category
1,200+ in-person interviews across major Canadian cities in retail 
locations, capturing consumer opinions on still vs. sparkling water for 
product and marketing decisions.

o Focus Group Analysis for Major Grocery Chain
Recruited and screened participants for in-depth focus groups on 
shopping behaviour, delivering high-quality, actionable insights to 
guide client decisions and improve the in-store experience.

o Central Location and At-Home Taste Testing
Dual taste tests for food products via on-site Toronto sessions and at-
home testing, with screened participants, logistics management, and 
consistent, high-quality feedback.

o Big Box Grocery Shopping – Shop Along 
Moderated 10 shop-alongs with South Asian shoppers to compare 
grocery habits, product awareness, value, and store experiences.

o Quick Service Restaurant 
300 completes with South Asian respondents who have purchased a 
veggie burger 



Finance & Insurance Experience
o Understanding New Canadians for Banking Ads

Proprietary ethnic panel recruitment targeting new immigrants from 
India and China/Hong Kong (ages 18–44) for creative testing and ad 
feedback

o International Money Transfer – Focus Groups + IDI’s
Conducted 4 groups (48 respondents) and 20 IDIs in Toronto to assess 
newcomer perceptions of money transfers and a new transfer system

o Financial Banking Focus Groups
Recruitment and moderation with Newcomers in Toronto and 
Vancouver, exploring banking perceptions, expectations, and drivers of 
choice for a Canadian financial institution.

o Financial Customers + Non-customers
National survey of 1,350 adults on attitudes toward financial institutions 
and services for a leading North American firm versus competitors



Multicultural Experience
o GOC: Small Business in Major Markets

Online focus groups with diverse senior decision makers across ethnic backgrounds (Chinese, South Asian, 
Arabic, Black, Latin American, Indigenous)

o Halal Grocery Shoppers – Focus Groups 
      Conducted focus groups with Muslim female grocery shoppers,    
      focused on Halal purchasing and newcomer experiences.

o Newcomers to Canada Focus Groups – Asian and Caribbean
      Moderated focus groups with Asian and Caribbean newcomers to 
      explore grocery sector knowledge and choice drivers.

o South Asian Advertising Preferences 
Online survey with 1000 South Asians on advertising preferences. Conducted in seven South Asian 
languages

o Public Transit Users 
600 online surveys with different ethnic transit users – South Asian, Chinese, Filipino and Arabic.

o Ethnic – SME Online Survey 
Canada-wide survey with ethnic respondents who have an SME or are considering starting one in the near 
future. N=400

o Charity / Charitable Donations – Canada 
Online survey on charitable donations with 4,150 respondents (Chinese, South Asian, Filipino, Arab, Afro-
Caribbean, Iranian) across ages and tenure in Canada.



Methodology



Quantitative Surveys
o Telecommunications Study in Western Canada

Led an online survey of 2,000 Chinese, South Asian, and Southeast Asian 
participants across acculturation levels and language preferences, leveraging 
our robust ethnic panel and multilingual capabilities to reach hard-to-access 
audiences.

o Purchase Manager’s Index Panels Tracker
Managed ongoing monthly online surveys of Canadian business professionals 
in services and manufacturing to produce a weighted Purchasing Managers’ 
Index. Oversaw panel recruitment, reminders, and industry/size balance to 
maintain stable participation and high-quality data since 2017, including 
through COVID-19 disruptions.

o Monthly Online Survey for Canadian HR and Technology 
Company Tracker
Managed an ongoing online survey tracking the mental health of working 
populations in Canada, the USA, Australia, and the UK. Using our nationally 
representative panel to deliver monthly insights for trend analysis and cross-
country comparisons since April 2020.



Qualitative IDIs and Focus Groups
o Focus Group Analysis for Major Grocery Chain

Conducted focus groups to explore in-store shopping behaviour and decision-
making. Participants were carefully screened for profile fit and insight quality. 
Managed recruitment, screening, and moderation logistics, enabling the client 
to observe sessions and provide real-time feedback. Findings helped a major 
grocery chain better understand customers and improve the shopping 
experience.

o In-Home Product Testing in the United States
Targeted recruitment of screened participants for food, beauty, skincare, and 
prototype product testing. Managed logistics including shipping, returns, and 
NDAs, with over-recruitment strategies to mitigate dropouts. Controlled 
processes and experienced recruiters ensured timely completion, high-quality 
data, and actionable insights for the client.

o Central Location and At-Home Taste Testing for New 
Product Development
Conducted dual taste tests for food products, including condiments, 
confectionery, and local produce, through on-site sessions in Toronto and at-
home testing. Recruited and screened participants, managed dietary 
restrictions and NDAs, and handled logistics for shipping, delivery, returns, and 
post-test surveys to ensure high-quality product feedback.



Recruitment
o Pet Industry Market Research in Canada

Panel-based recruitment with layered digital campaigns targeting pet type, 
feeding habits, health needs, demographics, and brand interest

o Vaccine Awareness in Indigenous Communities
Proprietary panel, member referrals, targeted email and phone outreach, 
and recruit-to-web methods to engage diverse Indigenous participants by 
region and demographics

o Rare Medical Condition Research in Toronto
Targeted panel recruitment, caregiver and support group referrals, and 
healthcare network outreach for patients and physicians across disease 
stages

o Finding New Immigrants for Consumer Behaviour Study
Expanded multicultural panel using online/offline newcomer forums, 
referrals, social media, and community organizations to recruit diverse 
recent immigrants across provinces

o Understanding New Canadians for Banking Ads
Proprietary ethnic panel recruitment targeting new immigrants from India 
and China/Hong Kong (ages 18–44) for creative testing and ad feedback

o Indigenous Research for Public Sector Employers
Database recruitment, member referrals, phone outreach, social media, 
and community engagement to reach diverse Indigenous participants 
across urban, suburban, and rural areas



Intercepts
o Face-to-Face Intercepts with Eligible Ontario Voters

Dedicated field teams completed 300 in-person voter interviews across 
Ontario in two days, using French-language options and real-time 
monitoring to deliver high-quality, representative insights despite a tight 
election timeline.

o Large International Restaurant Chain
5,000 in-person intercepts across urban and rural Canada using CAPI 
technology, providing high-quality national insights.

o Intercept Research for the Beverage Category
Field teams completed 1,200+ in-person interviews across five major cities 
at 50+ retail locations, providing the client with detailed Canadian 
consumer insights on still vs. sparkling water for product and marketing 
strategy.

o Insurance
Interviewing almost 2,000 speakers of seven different languages across six 
cities in California over the course of a year.

o Nicotine Pouches
Collecting nearly 9,000 empty nicotine pouches in public areas across 80 
cities in the US and Canada.

o Vapes
Dedicated interviewers acted as mystery shoppers, gathering information 
about consumer purchasing patterns and taking pictures of product 
displays in stores and of billboards in cities across the US.



CATI 
o UK E-Commerce Logistics

We conducted a 20-minute telephone survey with 200 UK e-commerce 
business owners handling at least 100 next-day parcels. Targeting 
respondents with logistics expertise, the study captured parcel volumes, 
carrier usage, customer experience, and service preferences.

o International CATI Survey for German Company
Telephone survey of 10,000 international customers across North 
America, Europe, South America, and Asia, using Toronto-based 
operations and native-speaking interviewers to deliver reliable, high-
volume insights efficiently.

o EVs 
Scheduling and conducting interviews with 200 journalists, financiers, 
and political figures in the US for a major European auto brand.



Case
Studies



THE CHALLENGE WHAT WE DID RESULTS
A global research and 
marketing solutions 
provider needed to reach 
owners of 2018 
recreational off-highway 
vehicles (ROVs) in Texas 
and Tennessee — a low-
incidence group rejected 
by all U.S. panel suppliers. 
They turned to us to get it 
done.

• Leveraged our proprietary 
panel, desk research 
team, and network of 
niche interest groups

• Engaged ROV clubs, 
outdoor and motorsport 
organizations, 
hunting/fishing 
communities, and online 
forums

• Managed full execution: 
recruitment, incentives, 
moderation, and facilities 
in both states

• 56 ROV owners 
recruited across 
Texas and Tennessee

• 100% qualitative data 
collection completed 
in-person

• Client used insights to 
shape brand 
messaging and fuel 
U.S. sales growth

Case Study: 
Niche Recruitment, no one else Could Deliver



THE CHALLENGE WHAT WE DID RESULTS
A public sector client 
needed to understand 
vaccine awareness and 
misinformation levels 
within Indigenous 
communities across 
specific provinces. 

Our challenge was to 
recruit a balanced mix of 
informed and uninformed 
participants across 
diverse, often 
underrepresented 
regions.

• Leveraged our proprietary 
Indigenous panel and 
expanded reach via 
member referrals.

• Deployed multilingual 
email and phone outreach 
to ensure accessibility 
across age groups.

• Used targeted recruit-to-
web methods to meet 
quotas in rural and urban 
areas.

• 100% recruitment and 
completion rate 
achieved. The study 
delivered culturally 
grounded, actionable 
insights on 
vaccination attitudes 
across the targeted 
Indigenous 
population.

Case Study: 
Indigenous Panel: Vaccine Awareness



THE CHALLENGE WHAT WE DID RESULTS
A healthcare client 
required in-person 
interviews in Toronto with 
patients living with a rare 
medical condition and 
physicians treating it. 

Recruiting participants 
across different stages of 
illness and securing time 
with specialists posed 
major logistical and 
ethical challenges.i

• Tapped into our 
proprietary HCP and 
patient panels, caregiver 
networks, and medical 
associations

• Partnered with support 
groups and referral 
sources for niche outreach

• Coordinated specialized 
in-person sessions at 
accessible facilities

• Maintained strict 
confidentiality while 
handling sensitive medical 
data

Despite low incidence 
rates, we delivered 
complete recruitment 
for both audiences.  

This enabled the client 
to gather deep insights 
that would have been 
unreachable through 
conventional methods.

Case Study: 
Health Care – Rare Disease Interviews



Decision Point

Trusted Certified, 
Committed to Ethnical Research

At Decision Point, we don’t just 
deliver insight, we uphold the 
highest standards in how that 
insight is gathered. Every project 
we undertake reflects our 
commitment to ethical recruitment, 
respondent privacy, and culturally 
respectful engagement.

Global Voice of the data, research and insights 
community, committed to ethical and 
professional conduct worldwide.

Canadian Research Insights Council: Ensures 
research integrity in Canada through rigorous 
standards, privacy protection and industry 
advocacy..
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